
By Chen Yunfang

Yunnan Walvax Biotechnology Co., Ltd. is only 
13 years old since its unknown establishment in 
2001. However, in these 13 years, it has become 
China’s leading vaccine manufacturer with inde-
pendent innovation capabilities. 

On Nov. 12, 2010, Walvax was listed in Shenzhen 
Stock Exchange and became Yunnan’s first listed 
issuer on growth enterprises market (GEM). Up to 
June 30 of this year, Walvax has total assets of 6.5 
billion yuan and its current market value reaches 
over 8 billion yuan.

When it was established in 2001, Walvax could 
only rent humble offices in Kunming and it had a 
small amount of start-up capital and a few vaccine 
researchers. But Chairman Li Yunchun and his 
team had never lost their confidence in Walvax’s 
development. They tried to solve problems such 
as shortage of funds and lack of talents, and kept 
running on the way of independent innovation. 
Six years later, Walvax finally made a breakthrough 
in 2007 and its first vaccine product——Hib( vac-
cine for Haemophilus Influenza Type B), entered 
market. Since then, Walvax’s business has become 
thriving and its achievements more and more 
plenteous.

 Right now, Walvax has developed IPD (inte-
grated product development) management mode, 
which is leading in China’s biopharmaceutical in-
dustry. With 20% of its management being quality 
control engineers, a ratio higher than other bio-
pharmaceutical manufacturers in China, Walvax 
ensures the quality of its products which are sold 
in 30 provinces, municipalities and autonomous 
regions in China and in many foreign countries 
such as Russia and Philippines.
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Located in Southwest 
China, Yunnan borders 
Vietnam, Laos and Myan-
mar. It possesses unique 
geographical advantages of 
connecting three big mar-
kets of Chinese interior, 
Southeast Asia and South 
Asia. It is the only province 
in China that can serve as 
a pass way leading to both 
Pacific and Indian Rim 
countries by road, railway 
and water.

Histor ical ly,  Yunnan 
has frequent contacts with 
Southeast Asian and South 
Asian countries. The oldest 
one began with the “An-
cient Southern Silk Road” 
as early as 2，000 years ago. 
During the Second World 
War, the Burma Road, Stil-
well Road, Hump Airline, 
Burma Railway made Yun-
nan reach one of its peaks 
in external exchanges. 

In recent years, distance 
b e t w e e n  Yu n n a n  a n d 
neighboring countries have 
been shortened as differ-
ent sections of Pan-Asian 
railways were put into con-
struction, Kunming-Bang-
kok Road was fully con-
nected, many international 
air routes were opened and 
waterway transportation 
are developing quickly.

As far as road is con-
cerned, Yunnan speeds up 
construction of four roads 
leading to neighboring 
countries, including Kun-
ming-Bangkok Road, Kun-
ming-Hanoi Road, Kun-
ming-Kyaukpyu Road and 
the road from Kunming to 
India. Right now, different 
sections of Kunming-Bang-
kok Road are fully connect-
ed. The Chinese section 
of Kunming-Hanoi Road 
was  bui l t  into  express 
highway which is 400 ki-
lometers long and that of 
Kunming-Kyaukpyu Road 
will be built into express 
highway at the end of this 
year. As for the road from 
Kunming to India, Kun-
ming-Tengchong section 
has been built into express 
highway which is 564 kilo-
meters long.

About railway, accord-
ing to China’s  Medium 
and Long-Term Railway 
Network Plan , three rail-
ways connecting China 
and Southeast Asia will be 
opened to traffic by 2020. 
They are eastern, central 
and western railways of 
Pan-Asia railway network 
respectively, with the same 
starting point in Kunming.

In the aspect of aviation, 
Kunming has begun to 
offer international transit 

passengers 72-hour vi-
sa-free stays since October 
1, 2014. Citizens from 51 
countries can apply for the 
stays when they have in-
ternational transits in Kun-
ming International Airport. 
As it is located at the center 
of Asia’s 5-hour aviation 
circle, Kunming has the 
geological advantages of 
becoming a regional trans-
portation hub, connecting 
the  rest  of  China with 
Southeast Asian, South 
Asian and even European 
countries. At present, Yun-
nan Airport Group Co., Ltd. 
has opened 331 air routes 
of which 43 are interna-
tional. And 41 airlines have 
set up operation centers or 
offices in Yunnan, includ-
ing 24 domestic and 12 
international airlines. 

In the area of waterway, 
Yunnan gives full play to 
the role of Lancang-Me-
kong River which is naviga-
ble to 500-ton ships at the 
maximum.

Today, as Bangladesh, 
China, India and Myanmar 
are committing to the sub-
stantial development of 
BCIM Economic Corridor, 
especially in connectivity, 
n e w  w a y s  o f  c o m m u -
nication will be created 
between Bangladesh and 
Yunnan Province in China.

By Zhang Wenge and Zhang 
Rui

Early in the morning 
a  few days ago,  beside 
D o u n a n  In t e r n a t i o n a l 
Flower Market in Kunming, 
over 20 refrigerated trucks 
loaded with fresh flowers 
and owned by Kunming 
Jinyuan Flower Industry 
Co., Ltd. have already de-
parted.

Nowadays Jinyuan Flow-
er has trucks transporting 
flowers from Kunming to 
Shanghai every day to meet 
the great demand of East-
ern China’s market for Yun-
nan’s roses and carnations, 
and even to Hong Kong. It 
is said the Company also 
sell flowers to foreign mar-
kets like Thailand, Malay-
sia, Singapore, Japan, Ko-
rea and the United States. 
Last year, Jinyuan Flower’s 
export volume reached 2.8 
million dollars.

When our reporter met 
Ms. Yan Lirong, Sales Direc-
tor of Jinyuan Flower, she 
was going to have a busi-
ness trip to Thailand where 
a discussion with Thai Or-

chid Exporters Association 
will be held in the hope of 
introducing Thai orchid 
to Dounan International 
Flower Auction & Trading 
Center in Kunming. 

Thai Orchid Exporters 
Association is composed of 
dozens of enterprises, each 
planting orchid of around 
500-1,000 acres. “We are 
optimistic about selling 
Thai orchid in China. At 
present, many Thai busi-
nessmen have begun to 
move their business from 

Japan to China because it 
is a larger market. Besides 
Thai orchid, other tropical 
flowers are also in great 
demand in China.” Yan 
Lirong said. 

It is said Jinyuan Flower 
has been an export-ori-
ented company for sever-
al decades. But this year, 
it  has begun importing 
flowers and fruits from 
T h a i l a n d .  “ W h e n  o u r 
tr ucks  go  to  Thai land, 
they are loaded with Yun-
n a n’s  f l owe r s.  Co m i n g 

back, they take Thai flow-
ers and fruits. This change 
accords with China’s de-
mand for foreign flowers.”  
Yan said.

 Last year, Jinyuan Flow-
er started to sell flowers 
online to customers in 52 
Chinese cities, by coop-
erating with SF-Express 
in logistics and Alibaba 
in e-commerce. On last 
Chinese Valentine’s Day(-
July 7 in Lunar Calender), 
they sold 30,000 bunches 
of flowers and this year 

they sold 100,000 bunches 
on the same day, with the 
sales revenue of 10 million 
yuan. It is said Jinyuan 
Flower also sells Thai orchid 
on the e-business platform 
established with Alibaba 
which has attached great 
importance to their cooper-
ation by organizing profes-
sional teams to participate 
in product designs, pack-
aging and transportation.       

Jinyuan Flower is just 
o n l y  o n e  g l i m p s e  i n t o 
Yunnan’s emerging flower 
industry. In recent years, 
flower industry in Yun-
nan has entered a period 
of prosperity. To expand 
market both at home and 
abroad, flower enterprises 
and farmers take quality 
and eff iciency as  their 
business priorities, driving 
Yunnan’s flower industry 
into a fast development 
which features industrial-
ization and ecology.

 Some experts believe 
that the boom is mainly 
due to the rapid develop-
ment of flower farmers 
c o o p e ra t i ve  e c o n o m i c 
organizations which have 

g r e a t l y  e n h a n c e d  t h e 
overall competitiveness of 
Yunnan’s flower industry. 
And significant increase in 
the number of high-quality 
flowers has laid foundation 
for Yunnan’s flower enter-
prises to expand business 
on domestic and foreign 
markets. 

In recent years, Yun-
nan’s fresh cut flower has 
accounted for more than 
half of China’s domestic 
market and its interna-
tional markets have ex-
panded to 46 countries 
a n d  re g i o n s  i n c l u d i n g 
the Middle East, Austra-
lia and the Netherlands. 
In 2013, Yunnan’s flower 
planting area amount-
ed to 950,000 acres. Its 
export volume reached 
220 million dollars, a 12 
% increase on a year-on-
year basis. Meanwhile, a 
number of world famous 
flower enterprises began 
to set up their businesses 
in Yunnan which is be-
coming an export-orient-
ed f lower corridor and 
a  “w o r l d  g a rd e n”  w i t h 
international influence.

By Yang Hongchuan

In Shilin Yi Autonomous County, there are two fa-
mous attractions which local people are most proud of. 
One is the Stone Forest inscribed on the World Natural 
Heritage List by the UNESCO. Another is Yi people’s em-
broidery which has a history of hundreds of years.

Yi people’s embroidery is rich in color and has diverse 
design patterns. Since ancient times, Yi women have 
regarded embroidery as an important activity which 
makes life wonderful and provides them a chance to 
show their talents. From the age of 10, Yi girls begin to 
learn embroidery from their mothers. 

In the past, Yi people made the embroidery products 
for themselves and rarely sold as commodities on mar-
ket. As more and more tourists are attracted to visit the 
Stone Forest, Yi people’s embroidery products become 
the most popular tourist commodities. Right now, they 
make and sell  products like wallets, bags, wall hangings, 
clothes and seat cushions.

In 2005, Shilin A’zhuodi Association for Yi People’s 
Embroidery Development and Technology was estab-
lished. Since then, Shilin’s embroidery business began 
to be operated under the mode of “Association plus 
Factories plus Members”, changing the way of small 
businesses. 

At present, the Association has 3,200 members and 
many poor families become rich with its help. And 
“A’Zhuodi” has become a famous brand of Yi people’s 
embroidery products which are not only popular to 
tourists in local commodity retail market, but also sold to 
Pakistan, Canada, Russia and South Korea.

 Located in Southwest 
C h i n a ,  Y u n n a n 
b o r d e r s  V i e t n a m , 
Laos and Myanmar. As 
connectivity is being 
improved, distance is 
becoming shortened 
between Yunnan and 
surrounding countries.
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