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A performance of boutique cultural inheritages was held during the 2016 Wenshan Intangible Cultural Inheritages Expo which sees an attendance 
of 1,500 intangible cultural inheritage inheritors, artists and personnels from Wenshan Zhuang and Miao Autonomous Prefecture.  This photo is the 
performance of  Dujian of Yao People perfomed by local artists.                  Photo by  Chen Haining
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Yunnan flower company wins 
silver medal in Germany

Yunnan and Guizhou sections of 
the Shanghai-Kunming HSR connected

Li Jiayun’s bamboo fish tanks

China-South Asia Expo overall arrangements finished

A number of high-tech 
enterprises to participate

A c c o r d i n g  t o  t h e  C h i -
na-South Asia Expo and Kun-
ming Trade Fair Organizing 
Committee, a number of high-
tech enterprises will display in-
dustrial robots, Beidou satellite 
applications, cloud computing 
devices, and genetic and bio-
logical engineering products to 
visitors.

Covering a total exhibition 
area of 170,000 square meters, 
the expo’s 17 pavilions will 
provide approximately 8,000 
standard booths, a 30 percent 
increase over last year’s ses-
sion. Among these, the South 
Asia Pavilion and the ASEAN 
Pavilion are larger and richer 
than others. These two pavil-
ions highlight the character-
istics of South and Southeast 
Asian countries and exhibitors, 
with more than 60 percent of 
the exhibition area specially 
decorated. The pavilions ded-
icated to tourism, manufactur-
ing and plateau agriculture are 

also specially decorated, with 
overall exhibition arrange-
ments achieving higher levels 
than in previous years.

Meanwhile, support ser-
vices for  the China-South 
Asia Expo are being prepared 
in an orderly manner.  The 
venue service and logistics 
providers have being iden-
tified, a temporary customs 
warehouse has been complet-
ed and put into use, and the 
equipment for access control 
and t icket  product ion has 

been commissioned. In addi-
tion, sponsorship and work 
related to exhibition invita-
tions are both progressing 
smoothly. To date, 13 of the 
world’s top 500 enterprises, 
12 of China’s top 500 en-
terprises and 80 other well-
known domestic and overseas 
enterprises have submitted 
appl icat ions.  The 4 th Chi-
na-South Asia Expo will see 
a large number of contracts 
signed for major economic 
and trade cooperation proj-
ects.  These will  involve a 
contracted value that is by 11 
percent larger than those ap-
proved last year.

Additionally, volunteers 
have been recruited and as-
signed specific jobs. The 2,500 
volunteers are from 25 colleges 
and universities. They have 
completed their training in 
terms of etiquette, languages, 
emergency response and other 
disciplines, and are well pre-
pared to serve the China-South 
Asia Expo. 
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As an old saying goes, you 
cannot fetch water with a bamboo 
basket. However, in Huixiang 
Village, Yiliang, Yunnan, a bam-
boo weavercan make bamboo fish 
tanks that do not leak at all. They 
are not just beautiful, butalso are 
practical and bring with them great 
economic benefits.

Li Jiayun, the maker of bam-

boo fish tanks, was born in a 
family of bamboo weavers. Upon 
graduation from junior high 
school, he began to engage in the 
production of bamboo products. 
He even uses a bamboo to make 
teacups. Experienced in bamboo 
weaving for 40 years, Li Jiayun 
can makes almost anything out of 
bamboo. In his courtyard, you can 
see all sorts of exquisite bamboo 
articles, including fruit plates, 

flower baskets, sewing boxes and 
even bamboo cups.

There are more than 80 fami-
liesin Huixiang Village, and most 
of them make bamboo articles. 
Among them, Li’s family is the 
most famous amond them and he 
is the sixth generation inheritor of 
the family business. Brought up in 
a bamboo-weaving family, Li Ji-
ayun began to show a keen interest 
in the family craft when he was a 

little boy. Later, he devoted him-
self to making bamboo products, 
and has now become an inheritor 
of this intangible cultural heritage.

Li Jiayun is especially good at 
making bamboo fish tanks. Unlike 
his usual bamboo goods, the fish 
tanks hold water and are perfectly 
watertight. During the Yunnan 
Cultural Industry Expo in August 
2013, a businessman offered to 
trade his BMW for one of LiJi-

ayun’s bamboo fish tanks, but the 
artist refused. “I won’t sell it for 
millions. It takes more than 100 
different steps to make, and is the 
result of decades of effort, but that 
cannot be measured by money.” 
He has made only few bamboo 
fish tanks, which he carefully 
keeps and exhibits only on major 
occasions.

Li Jiayun does not sell the 
bamboo fish tanks for any amount 

because the raw materials are hard 
to secure. A bamboo fish tank con-
sists of eight layers, and the out-
ermost layer must be watertight. 
“The master cuts bamboo strips 
and the apprentice weaves them 
into objects.”To make a bamboo 
fish tank, it takes more than ten 
procedures just to process the 
bamboo strips, after which they 
become smooth and transparent. 
If you cover a page of newspaper 

with these strips, you can still read 
the words underneath. 

In 2006, the famous Japanese 
bamboo weavingmaster, Yagi, 
came to China to teach bamboo 
weaving skills. When he came to 
Yunnan, Yagis elected 25 bamboo 
weavers who had at least ten years 
of experience. Li Jiayun stood out 
and became Yagi’s only Chinese 
disciple by “obtaining the true 
spirit”. 

According to the Yunnan 
Flower Demonstration Park, 
Kunming Hongzhihua Garden-
ing Company. was awarded a 
silver medal by the Interna-
tional Association of Horti-
cultural Producers (AIPH) at 

the 2016 AIPH International 
Grower of the Year Awards 
held in Essen, Germany.

Kunming Hongzhihua Gar-
dening Company. is the only 
s i lver-medal-winning com-
pany among the three flower 
growers recommended by the 
Chinese Flower Association 
th i s  year.  In  recen t  years , 

Hongzhihua has won a num-
ber of awards, including being 
named the Leading Agricul-
tural  Enterpr ise  of  Yunnan 
Province,  China’s  Top Ten 
Gardening Enterprise in 2015. 
Hongzhihua’s chrysanthemum 
seedling cuttings accounted 
for 95% of the total Chinese 
export of such products. The 

China Cut  Chrysanthemum 
Exposi t ion ser ies  was suc-
cessfully held by Hongzhihua, 
making it a leader in Yunnan’s 
flower industry.

T h e  p i c t u r e  s h o w s  t h e 
company’s new development 
mode l  “p roduc t ion  base  + 
tourism”.  

After nearly eight months of 
hard work by China Railway 
No. 5 Engineering Group, the 
Yunnan and Guizhou sections 
of the Shanghai-Kunming high-
speed (HSR) railway line are 
connected, laying a solid foun-
dation for integrated commis-
sioning and testing, as well as 
for general operation during the 
second half of this year.

The  Shangha i -Kunming 
high-speed railway line is 2,264 
kilometers long and has a de-
sign speed of350 km/h. As one 
of the “four vertical and four 
horizontal” high-speed  railway 
channels included in China’s 
Medium and Long-term Rail-
way Network Planning scheme, 
it is currently the country’s 
longest east-west railway line, 
passing through a large number 
of provinces. It consists of three 
sections, namely the Shang-

ha i -Hangzhou sec t ion ,  the 
Hangzhou-Changshasection and 
the Changsha-Kunming section. 

I t  i s  s a id  t ha t  a f t e r  t he 

Shanghai-Kunming HSR is put 
into opperation, it will take 
about 10 hours from Kunming 
to Shanghai and 4 hours from 

Kunming to Changsha. Now, 
the travelling time from Kun-
ming to Shanghai by train is 40 
hours. 

W h a t  a r e  t h e 
high technologies?

★ industrial ro-
bots

★ Beidou satel-
lite applications

★ cloud comput-
ing devices

★ genetic and bi-
ological engineering 
products

Ted Sieong, speaks at the 
Forum on YDPG"s 20 years' 
Going global.           
   Photo by  Zhou Can
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Let the world better understand 
Yunnan: Ted Sioeng

 “When I first came to Yun-
nan in 1983, I found the people 
are kind, loyal, friendly and 
honest. I immediately fell in 
love with the land and people,” 
said Ted Sieong, chairman of 
the US/Indonesia International 
Daily News Group and execu-
tive chairman of Kadin Indone-
sia Komite China. 

Ted Sieong came to Kun-
ming especially to attend a 
series of activities marking the 
20th anniversary of the “going 
out” strategy employed by Yun-
nan Daily Press Group. In 1996, 
Yunnan Daily Press Group and 
the United States-based Inter-
national Daily jointly launched 
the newsletter Yunnan Today . 
After 20 years, Yunnan Daily 
Press Group has built an all-me-
dia matrix consisting of twelve 
newsletters published in seven 
languages,four periodicals, 
and two multilingual websites, 
making its presence felt in seven 
countries.

For Ted Sieong, it is re-
markable that Yunnan Daily, as 
a local newspaper, was able to 
introduce Yunnan to the United 
States as early as 20 years ago. 

In addition to Chinese newspa-
pers, Yunnan Daily Press Group 
also releases newspapers in En-
glish, Indonesian, Cambodian, 
Burmese and other Southeast 
Asian languages, setting up an 
example for its industry peers.

According to Ted Sieong, the 
English, Indonesian and Chinese 
versions of China•Yunnan  have 
done a good job of introducing 
Yunnan to Indonesia, the Unit-
ed States and the countries of 
Europe. In particular, the type 
setting of the Indonesian and 

English versions of China•Yun-
nan is very good. In the United 
States, China•Yunnan has show-
cased an image of Yunnan that 
is continuously popular with 
readers.

Ted Sieong gave two pieces 
of advice on how to cope with 
the decline of print media. He 
said despite the impact of the 
Internet, print media will stand 
firm over the next five years, be-
cause the development of the In-
ternet still relies on content pro-
duction. Ted Sieong encouraged 
print media to brave the various 
challenges posed by this new 
situation. Meanwhile, he sug-
gested that media outlets should 
strengthen themselves and seek 
diversified development in mul-
tiple industries, so as to drive 
and support the development of 
print media. He advised Yunnan 
Daily Press Group to cooperate 
with more mainstream media 
from other countries. He hoped 
that Yunnan Daily Press Group 
could go global, allowing the 
world to better understand Yun-
nan. Ted Sieong also said that he 
is looking forward to witnessing 
the 30th anniversary of the “going 
out” strategy of Yunnan Daily 
Press Group!


