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CUlTURE EXCHANGE

Kunming-Thailand Festival marks 10 years  

ERADICATE POVERTY 

 The 5th China-South Asia 
Exposition and the 25th China 
Kunming Import & Export Fair, 
jointly organized by the Chinese 
Ministry of Commerce and the 
People's Government of Yunnan 
Province, will be held in Kunming 
from June 14 to 20, 2018.

As a large-scale international 
expos i t ion  under  the  Be l t 
and Road Initiative, the expo 
represents a major way for China 
to deepen multilateral diplomacy, 
economic cooperation and cultural 
exchanges with countries in South 
Asia, Southeast Asia, and across 
the world. By facilitating multi-
field and multi-level exchanges, 
the expo plays a central role 
in enhancing understanding, 
reaching consensus and deepening 
cooperation among the regions.

Organized with the theme 
“Integrating into the Belt and 
Road and Promoting Win-Win 
Cooperation”, this year's expo 
will involve 19 pavilions. These 
include the Theme Country and 
Country of Honor Pavilion, 
the South Asia Pavilion, the 
Southeast Asia Pavilion, the 
Overseas Pavilion, the Domestic 
Pavilion, the Tourism Pavilion, the 
Agriculture Pavilion, and the New 
Materials Pavilion.

More than 80 countries and 
regions are expected to participate 
in the exposition, during which 
high-end activities and forums 
will also be held. Major forums 
include the China-South Asia 
Business Forum, the China-
Southeast Asia Business Forum, 
China-South and Southeast Asia 
Think Tank Forum, the China-U.S. 
Governors Forum, and Lancang-
Mekong Week in Kunming.

O f f i c i a l s  a n d  b u s i n e s s 
representatives from various 
countries will be invited to offer 
briefs on investment policies, the 
current business environment 
and investment projects in each 
country.

                   (Yunnan Gateway)
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Readers of four periodicals gather together   (Photo by Zhu Dongran)

CULTURE

GREEN DEVELOPMENT

Yunnan builds world-class green food industry
EXPO

5th China-South
 Asia Expo to open 

next month
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BY  WANG HUAN

Located in southwest China, 
Yunnan Province is one of the 
five major commercial vegetable 
production bases in the country. In 
central Yunnan’s Yuanmou County, 
vegetables are not only sold to 
more than 100 cities in China, but 
also exported to Japan, Korea, 
Russia and other countries. 

In 2017, Yuanmou sold 508,000 
tonnes of vegetables with the sales 
income reaching 1.52 billion yuan 
(about 241 million U.S. dollars). 
In addition, the county yielded 
150,000 tonnes of grape, jujube 
and other fruits, generating an 
output value of one billion yuan 

(about 159 million U.S. dollars).
In the Dianlian Village, locals 

have developed three characteristic 
planting industries, namely tomato, 
jujube and grape. On average, each 
household in the village achieves 
an annual income of 200,000 yuan.

At present,  application of the 
development model of “traditional 
agriculture + e-commerce” is in 
full swing in Yuanmou.

To date, the county has earned 
61 certifications and accreditations 
for green, organic and pollution-free 
produce. Two of its produces have 
been granted Geographical Indication 
(GI) tags.  

Central Yunnan’s vegetables
 sold globally
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Thai speech contest held 
in Yunnan

BY LIU ZIYU  CHEN CANXIA

Yunnan is making efforts to  expand the "green food" production, aiming to build 3-5 hundred-billion-yuan and several 60 billion-yuan key industries 

Diplomacy on all fronts 

Diplomacy on all fronts is a 
series of new diplomatic ideas that 
gradually shaped since China’s 
opening up. Its main contents 
inc lude:  advocat ing  a  new 
security concept, promoting the 
democratization of international 
relations, and holding high the 
banner of “peace, development, and 
cooperation”. 

According to the Government  
Work Report, Chinese Premier Li 
Keqiang has pointed out that over 
the past five years, the country has 
pursued distinctively Chinese major 
country diplomacy on all fronts. 
Chinese President Xi Jinping and 
other Chinese leaders have visited 
many countries and attended 
major events including United 
Nations summits, Climate Change 
Conferences, World Economic 
Forum meetings, and the East Asian 
Leaders Meetings on Cooperation. 
China’s diplomatic agenda has been 
further advanced on every front.

(China.com.cn)

The 2018 Kunming-Thailand 
Festival was held on May 11-15 in 
Kunming, capital city of Yunnan. 
This is the 10th year that the event 
has been held in Kunming . 65 Thai 
companies attended the exhibition 
and a total of 72 booths were set up.

A c c o r d i n g  t o  Wi j a y a n e 
Surapolbhichet, Acting Consul-
Genera l  of  the  Royal  Thai 
Consulate-General in Kunming, as 
one of the biggest events organized 
by the Royal Thai Consulate-
General in Kunming, the Kunming-
Thailand Festival has witnessed 
a growth in friendly cooperation 
between Yunnan and Thailand in 
terms of people-to-people exchanges 
and trade during the 10 years since 
it has been organized. Driven by the 
“Thailand 4.0” strategy, the number 
of technology innovation companies 
has developed rapidly in Thailand. 
High-tech products for infants and 

geriatrics also made their debut at 
the Kunming-Thailand Festival.

Over the past ten years,the 
Kunming-Thailand Festival has 
given an opportunity for the people 
of Kunming to embrace Thai 
culture and commodities at close 
quarters. The number of local 

citizens and businesses visiting 
or attending the exhibition has 
increased year by year. “Kunming’s 
rapid development and continuous 
opening have created conditions 
for exchanges and cooperation 
between Yunnan and Thailand,”  
said Wijayane Surapolbhichet.

EDUCATION

Thai speeches and language 
skill competitions were recently 
held a t  Honghe Univers i ty 
in Yunnan and organized by 
Thailand’s Khon Kaen University, 
Honghe University, Yunnan 
Foreign Language Education 
Soc i e ty  and  Yunnan  Non-
Common Language Teaching 
S t e e r i n g  C o m m i t t e e .  1 0 8 
contestants from 15 universities 
in Yunnan and four universities 
from other provinces participated 
in the competition.

Honghe Universtiy has actively 
explored cooperation with foreign 
universities in recent years and 
has established relationships with 
81 universities and colleges in 12 
countries and regions. Currently, 
612 students from Thailand, 

Vietnam and other Southeast 
Asian countries are studying at 
Honghe University.

K r i e n g k r a i  K i t c h a r o e n , 
Vice President of Khon Kaen 
University, said that this event has 
contributed to further exchanges 
and cooperation between Khon 
Kaen University and China’s 
universities. It has built a bridge 
for Thai-Chinese teaching and 
training.

The competit ion includes 
speeches, calligraphy, storytelling 
a n d  s i n g i n g .  P a r t i c i p a n t s 
expressed that their interest 
in learning Thai language has 
been greatly stimulated through 
the competition and they had 
developed a deeper experience of 
Thai culture.

BY  LI SHUFEN

Readers’ Day of four periodicals in Kunming

 Yunnan Daily Press Group and 
The Mekong Periodical Office held 
the “Readers’ Day” function based on 
the theme “One River, One Family” in 
Kunming, Yunnan Province on April 28.

 U Soe Paing, Consul-General of 
Myarmar in Kunming, said: "The 
Mingalar magazine uses the Myanmar 
language to report China's politics, 
economy, and the cooperation between 
the two countries."

All the 100 plus participants 
have something to do with the “four 
periodicals” under the Kunming-based 
periodical office, namely, Mingalar, 
Mekong, Champa and Khmer. 
Published in local languages, the four 
news magazines are well loved by their 
readers.

Khamphone Vongsanty, Consul-

General of Laos in Kunming, said the 
“four periodicals” provide a wealth of 
information for readers in the Mekong 
region, noting the Laotian Champa 
magazine’s progress in language.

The four periodicals are sponsored 

by the State Council Information 
Office of China and were founded by 
the Information Office of the People’s 
Government of Yunnan Province. Since 
2016, they have been run by Yunnan 
Daily Press Group.  

Thai exhibitor sells the Thai sauces in the exhibition in Kunming  (Photo by Chen Chuangye)

On May 4, Ruan Chengfa, 
Yunnan Provincial Governor, 
pointed out that Yunnan Province 
must seize the commanding 
height of the industry, grasp the 
key points, and do everything 
possible to attract investment to 
support the province's efforts to 
build a world-class "green food 
brand."

H e  e m p h a s i z e d  t h a t  t h e 

most realistic and crucial thing 
in realizing Yunnan's high-
quality development is to speed 
up the overall transformation 
and upgrading of agriculture, 
strive to build a world-class 
"green food brand" as a starting 
poin t ,  and fo l low the  "big 
industry + new main body + 
new platform" approach to 
promote the qualitative leap 
of modern agriculture with 
plateau characteristics in Yunnan 
Province.

It was proposed at the meeting 
to follow the trend of economic 
and social development, promote 
t h e  c o n s e n s u s  o f  Yu n n a n 
Province to create organic foods, 
make organic foods the most 
shining feature of the “green 
food brand”and accurate ly 
judge the development trend of 
key industries. Focusing on the 
future development direction of 
tea beverages, Chinese herbal 
medicine granules, and health 
food products,  Yunnan will 
concentrate on creating new 
products  and new business 
formats. Efforts are being made 
to expand the "green food" 
production,aiming to build 3-5 
hundred-billion-yuan and several 
60 billion-yuan key industries.

Ruan Chengfa urged that 
key points should be grasped 
to  rea l ize  major  indust r ia l 
development goals as soon as 
possible, and to achieve organic 
production, commercialization,  
large-scale development and 
brand- names cultivation of 
agricultural products.

Further Reading:
Organic farming steps up 
Thousands of seedlings of red-

flower magnolia, Verbena, rose, 
golden grapefruit and American 
cherry thriving on the rocky 
hills, the vegetable base fully 
covered by automatic sprinkler 
sys tems,  green- tech future 
center, rainwater collection 
and activation system... these 
were among the progress seen 
at the China-Australia Center 
for Sustainable Research and 
Development of Biological 
Resources in Yanshan County, 
We n s h a n  C i t y  o f  Yu n n a n . 
Chinese and Australian scientists 
here have joined hands to study 
farm-to-table organic farming in 
the hope of building an ecological 
agricultural park for scientific 
research and sightseeing.

 “To develop green food, we 
have to ensure food safety. The 
soil has to be healthy in the first 
place, however, soil pollution 
is very serious today and we 
need to start with improving soil 
quality and use organic fertilizers 

we develop to replace chemical 
ones,” remarked Dr. Yang Yun, 
the lead scientist of the center.

On the southern slope of 
Baizhushan Nature Reserve, 
Chuxiong, thousands of acres 
of tea gardens extend over the 
rolling mountains. Yao Zhiben, 
technical director of a local tea 
producer, said: “Our tea gardens 
are at 2300 meters above sea 
leve l .  Good c l imate ,  good 
vegetation and good soil ensure 
great production.”

Currently, Yunnan has 21 
famous agricultural brands and 
more than 2000 certified green 
organic agricultural products. 
Flowers, Pu’er tea, pseudo-
ginseng and many other regional 
brands  have  gained g lobal 
reputations. The plantation areas 
of walnut and macadamia in 
Yunnan rank first worldwide. 
Yunnan’s export of agricultural 
products has topped China’s 
western provinces for many 
years. 

(Compiled from Yunnan Daily 
and Guangming Daily)

Ruan Chengfa, Yunnan Provincial 
G ov e r n o r  a t  p r e s s  c o n f e r e n c e 
o n  J a n u a r y  3 1    ( F i l e P h o t o )

T h e  k e y  p o i n t s  t o 
bu i ld ing  green food 
brand are to real ize  
m a j o r  i n d u s t r i a l 
d e v e l o p m e n t  g o a l s 
as soon as possible, 
a n d  t o  a c h i e v e 
o rgan ic  p roduc t ion , 
c o m m e r c i a l i z a t i o n ,  
large-scale development 
a n d  b r a n d -  n a m e s 
cultivation of agricultural 
products.

—Ruan Chengfa


